
AGENDA

1. Welcome and purpose of the webinar (Michelle Veasey)

2. Overview of B Lab and the B Impact Assessment (BIA) 
(Fiona Wilson)

– As a tool to enhance whole company sustainability

– Optional path to B Corp certification 

– Perspective from NHBSR member, Mascoma Bank, Samantha 
Pause

3. Overview of the UNH B Impact Clinic (Fiona Wilson)
– Perspective from B Impact Clinic pilot client (Meghan Seidman, 

Koya Leadership Partners)

4. Q&A, Audience Dialog



Fiona Wilson

• Center for Social Innovation & Enterprise
– Co-Founder and Executive Director

• Paul College of Business & Economics 
– Associate Professor (Clinical) Sustainable Business 

and Social Entrepreneurship

• Management Career
– Ogilvy & Mather
– CMGI
– Non-profit sector

• Education
– Doctorate of Business Administration
– M.B.A.



UNH- NHBSR B Impact Clinic
Webinar: March 13, 2019



CSIE’s Mission

• To inspire, train and support the next generation of 
changemakers

• For students who are hungry to make a 
positive impact … 

• We provide tools, skills and habits, and the 
opportunities to apply and hone those skills 
in real-world settings …

• Creating effective and empowered change 
agents 



UNH’s Hub for Student 
Changemakers



B Lab is a nonprofit that serves a global 

movement of people using business as a force 

for good.

Its vision is that all companies will compete to be 

best for the world, and as a result society will 

enjoy a more shared and durable prosperity.





B Lab’s integrated approach to systems change 

makes an alternative viable and scalable.
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Anatomy of the BIA
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BIA Example





B Lab Resources: Best Practice Guides (PDFs)



B Corp Certification as an Option



Perspective from NHBSR Member

• Samantha Pause

– Chief Marketing Officer

– Mascoma Bank



NEW PROGRAM: UNH/NHBSR B Impact Clinic

Spring 2019 ClinicFall 2018 Clinic



B Corp Clinic Goals (Students)

• Engage in immersive, interdisciplinary learning (2 credits if 
desired)

• Network and “embed” in the local sustainable business 
community

• Develop deep understanding of B Corp Assessment and what 
it means to be a truly “sustainable” company

• Develop professional skills including project management and 
communications

• Concrete accomplishment for resume



B Corp Clinic Goals (Companies)

• Work with talented, motivated, interdisciplinary students 
(future talent pipeline!)

• Understand company’s current sustainability profile

• Identify opportunities for improvement and strengthen 
company’s social and environmental impact

• Optional: Achieve B Corp certification or re-certification, or 
progress towards certification

• Network with regional community of other sustainably 
minded companies



Faculty Mentor: 
Betty Woodman

• Paul College of Business & Economics
– Lecturer, Business Ethics

• Management Career
– Sales and Marketing), software sales, 

corporate education, and engineering in 
the software and technology industries

• Education
– Ph.D. in Applied Ethics 

– M.A. Philosophy

– B.S. Industrial Engineering and 
Operations Research



Peer Mentor: Vincent Pagano ’20

• Major: 
Environmental Conservation 
and Sustainability

• Minor: 
Economics



Peer Mentor: Jill Howard ’19

• Major: 
Business Administration with  
a Self-Designed Option in 
Social Innovation and Enterprise 

• Minor: 
Social Justice Leadership



Student Expectations

• Work collaboratively with company representative

• Operate as a professional consulting team 

• Commit 3 – 5 hours/week, including weekly conference calls

• Agree on and achieve project goals, including present at final 

presentations

• Utilize faculty and peer mentors, and other B Impact Clinic 

resources

• Have fun and challenge yourself!



Company Expectations

● Identify a single point person to serve as primary contact with the student team

● Complete first pass of the BIA prior to the start of the clinic

● Indicate key person and/or source for each question

● Attend (ideally in person) kick-off and final presentation events

● Commit 1 hour a week for meeting (virtual) with team

● Provide timely introductions to other company staff as needed

● Provide students with documentation as needed (e.g. Employee Handbook, Financial 

statements etc.)

● Provide feedback to the program at the end of the semester



Perspective from B Impact Clinic Client

• Meghan Seidman

– Senior Director, Brand Engagement

– Koya Leadership Partners



Questions?


